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HK Consumer Confidence IndexHK Consumer Confidence Index
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Hong Kong Retail MarketHong Kong Retail Market

7.3

12.8
10.6

7.4

-12.6
-7.7

-15

-10

-5

0

5

10

15

20

Ye
ar

-o
n-

ye
ar

 %
 c

ha
ng

e

20
06

20
07

20
08

20
09

01

20
09

02

20
09

03

HK Retail Sales Value

2.0 2.0

4.3

3.1

0.8
1.2

0

1

2

3

4

5

6

Ye
ar

-o
n-

ye
ar

 %
 c

ha
ng

e

20
06

20
07

20
08

20
09

01

20
09

02

20
09

03

HK Consumer Price Index

Source:  Census and Statistics Department, HKSARSource:  Census and Statistics Department, HKSAR
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Guangzhou Retail MarketGuangzhou Retail Market

15.0

18.9
21.0

12.5

2.3

9.8

0

5

10

15

20

25

30

Ye
ar

-o
n-

ye
ar

 %
 c

ha
ng

e

20
06

20
07

20
08

20
09

01

20
09

02

20
09

03

GZ Retail Sales Value

2.3
3.4

5.9

2.2

-4.4

-2.5

-6

-3

0

3

6

9

Ye
ar

-o
n-

ye
ar

 %
 c

ha
ng

e

20
06

20
07

20
08

20
09

01

20
09

02

20
09

03

GZ City Consumer Price Index

Source: Bureau of Statistics, GuangzhouSource: Bureau of Statistics, Guangzhou

March YTD: +8.3%March YTD: +8.3% March YTD: March YTD: --1.6%1.6%



2009Q1 Key Highlight2009Q1 Key Highlight



2009Q1 Key Highlight2009Q1 Key Highlight
Hong Kong MarketHong Kong Market

Consumers cautious in spending and becoming more Consumers cautious in spending and becoming more 
value consciousvalue conscious

CVS sales holding up until end of February 2009CVS sales holding up until end of February 2009

50% increase in cigarette tax leading to drop in 50% increase in cigarette tax leading to drop in 
cigarette sales and store trafficcigarette sales and store traffic

Bakery business growingBakery business growing



2009Q1 Key Highlight2009Q1 Key Highlight
Southern China MarketSouthern China Market

Southern China business impacted more by the global Southern China business impacted more by the global 
financial crisisfinancial crisis

Closed down 6 more stores in Guangzhou and 2 in Closed down 6 more stores in Guangzhou and 2 in 
Shenzhen as well as offices in Shenzhen as well as offices in DongguanDongguan and and 
ShenzhenShenzhen

Outsourced all lunch box productionOutsourced all lunch box production

Focus on improving Focus on improving ““Hot & InHot & In”” bakery and drinks to bakery and drinks to 
drive salesdrive sales



2009Q1 Financial Results 2009Q1 Financial Results 
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2009Q1 Financial Results Highlight2009Q1 Financial Results Highlight
Number of StoresNumber of Stores

End of End of 
20082008 OpenedOpened ClosedClosed End of End of 

2009Q12009Q1

Circle K Hong KongCircle K Hong Kong 284284 88 (3)(3) 289289

Circle K Southern ChinaCircle K Southern China 8282 11 (8)(8) 7575
-- Guangzhou (owned)Guangzhou (owned) 7171 11 (6)(6) 6666
-- Guangzhou (franchised)Guangzhou (franchised) 55 -- -- 55
-- ShenzhenShenzhen 66 -- (2)(2) 44

Circle K Macau (J.V.)Circle K Macau (J.V.) 1717 11 -- 1818

Circle K Circle K ZhuhaiZhuhai (J.V.)(J.V.) 1212 -- -- 1212

Saint Honore GroupSaint Honore Group 105105 77 (6)(6) 106106

CRA Group TotalCRA Group Total 500500 1717 (17)(17) 500500



2009Q1 Financial Results Highlight2009Q1 Financial Results Highlight
Group TurnoverGroup Turnover
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2009Q1 Financial Results Highlight2009Q1 Financial Results Highlight
Gross Margin / Other IncomeGross Margin / Other Income
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2009Q1 Financial Results Highlight2009Q1 Financial Results Highlight
Store Operating ExpensesStore Operating Expenses
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2009Q1 Financial Results Highlight2009Q1 Financial Results Highlight
Group Net ProfitGroup Net Profit
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2009Q1 Financial Results Highlight2009Q1 Financial Results Highlight
Net Profit By MarketNet Profit By Market

(HK$ Million)(HK$ Million) 2008Q12008Q1 2009Q12009Q1

Hong Kong and Macau MarketsHong Kong and Macau Markets 22.822.8 23.223.2

China MarketChina Market (9.1)(9.1) (9.3)(9.3)

TotalTotal 13.713.7 13.913.9



2009Q1 Financial Results Highlight2009Q1 Financial Results Highlight
Net Profit as % of TurnoverNet Profit as % of Turnover
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2009Q1 Financial Results Highlight2009Q1 Financial Results Highlight
Basic Earnings Per ShareBasic Earnings Per Share
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2009Q1 Financial Results Highlight2009Q1 Financial Results Highlight

2008Q12008Q1 2009Q12009Q1 ChangeChange

Number of StoresNumber of Stores 473473 500500 + 5.7%+ 5.7%

Group Turnover (HK$M)Group Turnover (HK$M) 779.4779.4 801.5801.5 + 2.8%+ 2.8%

Group Net Profit (HK$M)Group Net Profit (HK$M) 13.713.7 13.913.9 + 1.5%+ 1.5%

Net Profit as % of TurnoverNet Profit as % of Turnover 1.8%1.8% 1.7%1.7% -- 0.1%0.1%

Basic Earnings Per ShareBasic Earnings Per Share 1.88 cents 1.88 cents 1.90 cents1.90 cents + 1.1%+ 1.1%



2009 Update and Outlook2009 Update and Outlook



2009 Update and Outlook2009 Update and Outlook

1.1. Global financial crisis expected to continue to adversely Global financial crisis expected to continue to adversely 
affect consumer confidence and spendingaffect consumer confidence and spending

2.2. In Hong Kong, CVS business has been holding up well In Hong Kong, CVS business has been holding up well 
until the 50% increase in cigarette tax on 25 February until the 50% increase in cigarette tax on 25 February 
2009.  Expect traffic to be adversely affected at least till 2009.  Expect traffic to be adversely affected at least till 
end of 3rd Quarterend of 3rd Quarter

3.3. Saint Honore bakery is growing strong and cake sales is Saint Honore bakery is growing strong and cake sales is 
impactedimpacted



2009 Update and Outlook2009 Update and Outlook

4.4. Southern China business has been impacted more severely Southern China business has been impacted more severely 
in the 1st Quarter but now showing signs of improvementin the 1st Quarter but now showing signs of improvement

5.5. H1N1 Flu will further affect store traffic.  If prolonged, the fH1N1 Flu will further affect store traffic.  If prolonged, the flu lu 
will have a damaging impact on the overall retail industrywill have a damaging impact on the overall retail industry

6.6. Tough operating environment in the coming months and the Tough operating environment in the coming months and the 
GroupGroup’’s turnover and profitability may be impacteds turnover and profitability may be impacted

7.7. Healthy balance sheet with cash balance of HK$391.5MHealthy balance sheet with cash balance of HK$391.5M



To SummarizeTo Summarize

Global financial crisis and the H1N1 Flu will pose great Global financial crisis and the H1N1 Flu will pose great 
challenges to the retail industry at Hong Kong and the Pearl challenges to the retail industry at Hong Kong and the Pearl 
River DeltaRiver Delta

CVS customer traffic is expected to be impactedCVS customer traffic is expected to be impacted

Bakery business is benefiting yet lower cake sales offsets the Bakery business is benefiting yet lower cake sales offsets the 
favourablefavourable impactimpact

CVS in Southern China showing signs of improvementsCVS in Southern China showing signs of improvements

All personnel are prepared to face the challenges and All personnel are prepared to face the challenges and 
promotions have been adjusted to create store traffic and promotions have been adjusted to create store traffic and 
salessales



Thank You!Thank You!
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